


NO
POVERTY

ZERO
HUNGER

({4
\ 4

GOOD HEALTH
AND WELL-BEING

4

QUALITY GENDER CLEAN WATER

EDUCATION EQUALITY AND SANITATION
DECENT WORK AND INDUSTRY, INNOVATION
ECONOMIC GROWTH AND INFRASTRUCTURE

i

11 SUSTAINABLE CITIES

AND COMMUNITIES

MBS

1 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

13 GLIMATE
ACTION

<

14 lE-BIIIE:II.E(]W WATER

8

15 LIFE
ON LAND
=
——
&=

16 PEACE, JUSTICE
AND STRONG
INSTITUTIONS

e
-

v,

1

PARTNERSHIPS
FOR THE GOALS

&

OUR COMMITMENT TO THE PRINCIPLES
OF THE UN GLOBAL COMPACT

We are committed to the Ten Principles of the UN Global Compact which
address corporate responsibility in the areas of human rights, labor,
environment and anti-corruption. Our 2020 Group Sustainability Strategy
and Group HR Strategy towards 2023 ensure the continuous integration
of these principles into our strategy, culture, and daily operations.

We report our progress and actions towards these 10 principles annually
and are also committed to sharing this information with our stakeholders
using our primary channels of communication. We have been a member of
the United Nations Global Compact (UNGC) since June 2017.

We are committed to the 17 UN Sustainable Development Goals (SDGs),
which address the global challenges the world faces, including poverty,
inequality, climate change, environmental degradation, peace and justice.
In this decade of action, we set our goals in line with the 2030 Agenda for
Sustainable Development of the United Nations.




IDENTIFYING OUR
STAKEHOLDER PRIORITIES

In 2021, we conducted a stakeholder analysis to better understand and
categorize the needs and concerns of our stakeholders and to prioritize
our sustainability actions. The analysis was carried out at regular intervals
to identify issues of current relevance.

A wide range of stakeholders were surveyed globally including suppliers,
consumers, employees, and shareholders, among others. Throughout the
process, 45 topics were identified, analysed according to their importance
for stakeholders, and classified in 13 categories.

The results of the the stakeholder analysis emphasized the importance
of preventing child labor and human rights violations along our value and
supply chain. Other important aspects identified were ethical and moral
issues including the proactive fight against corruption, as well as safe
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working conditions and fair payment for all employees. In terms of product
quality, top priorities included health and safety controls as well as energy
efficiency. Regarding environmental responsibility, our stakeholders rated
the avoidance of plastic use and the use of recycled materials in packaging
as particularly important issues.

These results have been incorporated into our materiality matrix which
is used as a strategic instrument to prioritize various issues and guide
our sustainability strategy. The prioritization in the materiality matrix is
based on impacts, risks, and stakeholder interests. These topics will be
consolidated and incorporated into the next iteration of our sustainability
strategy. The robust results of the current stakeholder analysis give us
additional confidence that our activities and future plans and targets are
in line with our stakeholder interests.
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MATERIALITY MATRIX

e Products

1. Product quality
2. Energy efficient products
3. Light controlling & planning

Very important

Stakeholder
Important

Important

Less important

Less important

e Employee

4. Occupational health and safety
5. Working conditions

e Suppliers

6. Supplier CSR audits
7. Supplier environmental audits
8. Human rights in the value chain

Important

nnuks

e Environment

9. Recycling

10. Environmental protection in operation/facility
11. Local pollution

e Corporate Management

12. Compliance & management
13. Social engagement

Very important
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CORPORATE SOCIAL RESPONSIBILITY
AT nnuks

Responsible companies are aware of their resources, interests and stake-
holders. They manage these areas with the utmost care. They also seek
to make the best use of both financial and human resources, balancing
the organization’s interests with its relationships with contractors and
customers. The goal is to generate sustainable and long-term prosperity
for the company. Based on these goals, incorporating Corporate Social
Responsibility (CSR) activities is a natural choice for a responsible company.

At nnuks, we choose to implement CSR based on our group vision and
values, ensuring that social and environmental concerns are integrated
into our business operations and interaction with our stakeholders. In
2021, nnuks published its first Group CSR Manual. The purpose of the
manual is to raise awareness among all stakeholders and to proactively in-
volve them in relevant social responsibility projects along the entire value
chain. This document communicates our CSR guidelines to our employees,
suppliers and customers and serves as the first step in our social responsibility
awareness and integration program.

With the publication of our CSR Manual, nnuks is systematically making
its social responsibility initiatives known throughout the group within the
framework of the ISO 26000 international standard. This work serves our
group vision of “Responsible Growth” and supports the commitment we
have to fair labor practices, human rights, environmental responsibility,
fair operating practices, consumer issues and community involvement
and development. These are the key topics that are explained and elaborated
for all stakeholders in the CSR Manual.

COMMUNITY
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“EVERYONE HAS THE RIGHT TO
FREEDOM OF OPINION AND
EXPRESSION. THIS INCLUDES
FREEDOM TO HOLD OPINIONS
WITHOUT INTERFERENCE AND
TO SEEK, RECEIVE AND IMPART
INFORMATION AND IDEAS WITHOUT
INTERFERENCE AND REGARDLESS
OF FRONTIERS.”

United Nations, Universal Declaration of Human Rights

GOVERNANCE AND TRAINING

Organizational governance is the most important factor for social responsibility.
An organization with the aim of being socially responsible should have an
organizational governance system that provides supervision and leads by
example in implementing the principles of social responsibility. At nnuks, it is
important to us that all employees in leadership positions have an awareness
of key social responsibility principles and communicate these to their team
members on a regular basis.

In order to strengthen this awareness and communication, CSR Trainings
were provided at all of our locations across the group as a part of our social
responsibility awareness and integration program throughout the course of
2021. After its initial success, this training will be rolled out by each managing
director to their employees, thereby ensuring full coverage of the group.




SUPPLIER AUDITS

We conduct regular supplier Environmental Social and Governance (ESG)
audits along our value chain to ensure that no human rights violations
occur and that our suppliers are committed to the values of our group. In
addition, clauses on ESG-relevant topics are included in almost all business
agreement contracts.

99 % of all group suppliers were audited in 2021. Only one audit could
not be carried out due to COVID-19 restrictions. When gaps are identified
during supplier audits, individually developed corrective and preventive
action plans are created to provide suppliers with specific instructions
on how to implement the required improvements. Follow-up audits are
to be carried out regularly each year as part of inspection visits to check
and evaluate the progress of the measures implemented. Depending on
the results, the subsequent audits may take place at shorter or longer
intervals.

In the last 2 years, we have significantly reduced our total number of
suppliers. This offers the advantage that we have more capacity to focus on
individual suppliers. We can therefore better support our suppliers in focusing
on social responsibility, and help them to implement our requirements.

In 2022, we will strengthen monitoring of our suppliers with third-party CSR
audits based on the SEDEX-SMETA 4 Pillar Audit Scheme. This more robust
monitoring system will support our CSR awareness and integration program
at the group level, and increase transparency regarding critical environmental
and social aspects across our supply chain. The audits will be carried
out for a selected group of suppliers, including suppliers of various sizes
across all regions in order to ensure a representative sample that provides
us with a holistic picture of the current state of things. Based on the audit
reports, we will develop capacity building action plans for the relevant
suppliers which can then be extended to all suppliers as needed.




OUR RESPONSIBLE SOURCING POLICY

Due to the international supply chain, nnuks operates in countries where
fundamental rights and standards are often considered to be at risk. Therefore,
it is critical that we make our social and environmental standards a primary
focus for our suppliers around the world. We see our suppliers as strategic
resources and partners in our CSR activities. Compliance with all relevant
legislation is of course mandatory for all nnuks suppliers worldwide.

In 2020, we published our Group Responsible Sourcing Policy and
communicated it to all our suppliers. Within this framework we encourage
our business partners to promote and ensure compliance with the basic
requirements of occupational health and safety, labor law, environmental
protection, governance and social standards. This document is a central
tool to ensure a responsible and sustainable value chain that is in line with
our global Social Standards Guideline.

Our Responsible Sourcing Policy defines that our suppliers must ensure
sustainable and ethical business practices through policies, targets,
management systems and processes that reflect the impacts and opportunities
of the organization. In addition, they must strive for continuous improvement
of their sustainability performance. Our suppliers must comply with applicable
laws, rules, and regulations as well as the standards relevant for their
business. This requires systematic documentation and records. Non-
conformities must be identified and addressed through appropriate controls.
Suppliers, their workers and contractors are required to report actual or
suspected breaches of this Responsible Sourcing Policy as quickly as
possible to a nnuks Compliance Officer.
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MINIMIZING OUR
ENVIRONMENTAL IMPACT

Environmental pollution is also a social issue. Communities living in areas
affected by environmental damage suffer from critical issues such as
groundwater pollution or degraded air quality. This can affect the health
and livelihoods of these communities which often face existential problems
as a result of these environmental damages.

nnuks takes full responsibility for the environmental impacts that occur
throughout our whole value chain. However, due to the necessity to outsource
activities, our environmental impact is not entirely under our own control.
Therefore, we make it a top priority to regularly monitor and assess our
outsourced activities and ensure optimization of outsourced processes to
minimize environmental impact.

The ESG clauses included in our supplier contracts seek to minimize the
environmental impact of our suppliers. In addition, any environmental
impacts are taken into account in the ESG score which is determined
through the auditing process.

Suppliers that fail to meet our requirements are supported in reducing
their environmental impact through our customized corrective action and
prevention plans. The follow-up audits are used to review and evaluate the
progress of the implemented measures. We are committed to consistently
improving the environmental performance across our value chain through
actions such as the planned third-party audits which will strengthen our
monitoring process by bringing in independent certified auditors.
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Goals
reached

2020 - 2021

Group
Responsible Sourcing
Policy entered in force
and communicated to

all suppliers

100 %

CSR Training
of Group locations
globally

First Group
Environmental Policy
published

3rd party
CSR audit kick off
for ten representative
suppliers in 2022

Comprehensive/
Extended Business
Agreement introduction
to all group suppliers
with relevant CSR
clauses

Coals

(till 2023)

100 %

coverage rate
for Supplier
ESG Audits
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SUPPORTING EMPLOYEES THROUGH
OUR GLOBAL PEOPLE AGENDA

The people that make up the various teams across our business units
and value chain are the most valuable and important resource we have in
supporting our growth strategy. The future success of our group therefore
depends on a strategy that supports our teams and employees every
step of the way. In 2020, we launched our first Global People Agenda
that focuses on the following priorities:

¢ One Group Culture. Our values are our common foundation across all
countries and brands. We promote a culture that brings our values to
life in everything we do and establishes a feeling of belonging. These
shared values serve as the foundation for our work together.

* Developing People. Achieving our business goals requires continuous
learning and development. We provide our employees with ongoing
learning opportunities within a work environment that supports their
personal and professional development.

¢ Diversity and Inclusion. Diverse teams are more innovative and produce
better results. We recognize individual differences and strive to provide
equal access to opportunities and resources while promoting an inclusive
workplace.

¢ Next Level HR. Our Human Resources department endeavours to provide
a range of services that add true value. We do this through an established
framework of HR services, processes and policies that support individuals
and teams. Where appropriate, we aim for international alignment in
managing our human resources.



A feeling of belonging, respect and responsibility are important prerequisites
for successful cooperation and a high functioning team. We therefore rely
on feedback from our employees in order to improve cooperation in and
among teams. In 2021, the entire group (including all employees in our
local entities) was invited to participate in our employee survey, giving
them the opportunity to provide anonymous feedback. This opportunity
for us to hear the opinions of all employees gives us the information we
need to foster growth across the group as a community.

In 2021, the survey achieved an 86 % participation rate. The results have
been analysed with the aim of increasing employee satisfaction. Team
results have been discussed with the respective local managers and concrete
measures have been identified and incorporated into action plans.

Another way we are strengthening our one group culture is by introducing a
standardized onboarding training for all new employees joining our company
across the group. The aim is to connect employees from different countries
and to build a collective culture. Employees get to know our five brands,
our products, and our company values and strategy. In 2021 we had 3
sessions with 94 participants. Over the course of two webinars, new employees
learned about our vision, mission and values as well as our group structure,
brands and products. Employees offered very positive feedback, rating
their satisfaction with this training at an average of 9.02 on a scale of 0-10.

We also aim to keep employees up-to-date on all of the most recent company
news to foster a feeling of belonging. All employees receive a quarterly
video message from our CEO and can follow any updates on our teams,
projects and financial achievements on our internal news board.

Lastly, our teams have the opportunity to engage in various campaigns and
social engagements through the group. Here are some of the engagements
that have taken place over the past few years:

¢ Support for flood victims. After the massive flooding in Europe in July
2021, SLV Belgium donated over € 2,500 and SLV Germany launched
an appeal on the intranet to help the residents in a nearby village with the
reconstruction process by donating money or helping on site. In addition,
two shipments of lights were donated to the victims.

Christmas donations. Christmas presents which employees of SLV receive
from customers and suppliers are collected at the HR department and
donated to the Uebach-Palenberger Tafel e.V., a charitable institution.
Furthermore, instead of giving presents at Christmas time, SLV regularly
donates the amount of € 5,000 to the German Cancer Aid Foundation
and Children’s Cancer Aid.

¢ Bottle cap collection campaign for charity. An SLV employee has set
up boxes for bottle caps collection which are donated to the Foerderkreis
Bonn. SLV bears the delivery costs and the proceeds from this collection
go to the Foerderkreis fuer krebskranke Kinder und Jugendliche Bonn e.V.
(Support Association for Children and Young People with Cancer) to
support various projects and the care of affected families.

¢ Belgian beer charity initiative. After an employee of SLV Belgium died
of cancer, the company began a charity initiative in his honor. Because
the colleague was a beer aficionado who even brewed his own beer,
the company began selling Belgian beer and donating the proceeds to
www.stopdarmkanker.be, a charity that helps cancer patients.

e Supporting the homeless. In 2021, Knightsbridge, our business unit
in the UK, donated over £ 10,000 to DOTS London. DOTS is a charitable
organization which supports homeless people by fighting the causes and
consequences of homelessness, such as social isolation, mental iliness,
and substance abuse.



Our new nnuks Academy, a hybrid training program that provides online
and classroom courses on topics ranging from culture to soft skills and
product trainings, was launched in November 2021. The Academy provides
a catalogue of effective learning experiences and supports our business
goals by promoting a culture of skill development. Individual learning
opportunities are provided through various trainings available to all employees
(e.g., MS Office, negotiation skills) as well as through a talent development
and management process. We have also designed a fundamental leadership
program for all existing and new line managers. This training covers how
to lead a nnuks team, from setting objectives to running interviews, agile
management and team culture management. Employees can access online
learning whenever they have time and tailor their learning experience to
their taste, choosing relevant modules and tracking progress on competencies
they have acquired.

We track and measure training participation in general and per employee
as well as total training hours. Our aim is to increase the opportunity and
uptake of training in the coming years.

In 2021, we initiated our first Sustainability Basic Training. The training is
offered to all employees and covers the basics of corporate sustainability
issues, highlighting the importance of ESG related issues. It not only serves
as an interaction platform where employees can learn more about our
current and future sustainability measures but is also intended to raise
awareness of sustainable issues in everyday life.

The Sustainability Basic Training has been rolled out internationally to all
business units and subsidiaries. It is important to introduce our employees
to the topic of sustainability so that they can better understand our strategy
and actions. Furthermore, employees are sensitized to the topic so that
sustainability is considered in future decisions.

To further promote engagement on sustainability issues, we regularly host
a meeting of sustainability pioneers within the group. These meetings are
open to all employees and we encourage all to bring their ideas, discuss
internal processes, and raise sustainability topics that are important to
them. They provide a channel for employees to shed light on problems
or suggest sustainable alternatives in areas that normally do not receive
attention.

In addition, specific sustainability topics are explained in each session,
creating greater awareness of sustainability issues across the group. Our
managing directors or their representatives are regular participants at
these meetings to ensure that any critical issues can be addressed immediately
at the highest level. The sustainability pioneers meetings are held three
times per year so that current topics can regularly be discussed.



As a global company, diversity is one of our key strengths. It helps us
to have different views on our corporate activities. Our 17 subsidiaries
located in 15 countries represent the internationality and diversity within
nnuks.

At nnuks, we recognize individual differences and strive for equal access
to opportunities and resources to ensure an inclusive workplace. Not only
is it our moral and ethical compass that guides us in this direction, but it
is proven that a diverse workforce has many benefits. Diverse teams are
more innovative and often achieve better results.

Equal opportunities for employees are particularly important to us and we
track the diversity of our management team as well as the flexible working
index, a measure of how many employees take advantage of flexible working
models. The latter was at 14 % in 2021.

Already during our recruiting process, we aim to attract a diverse workforce
and are committed to promoting diversity across all areas of difference
including ethnicity, gender and ability.

While diversity plays an important role at all levels of the company, it
is especially crucial in leadership positions, where different perspectives
are needed to make important decisions. Diversity promotes discourse
and the ability to be innovative and cover multiple perspectives. In an
effort to increase diversity of all kinds, we publicly disclose the proportion
of women in management positions in our regular reports and aim to
increase the gender equality in our leadership positions. We also aim to
promote our female employees internally to make sure they are given the
opportunity to contribute their ideas at a management level and shape
our future.

As of 2021, nnuks requires that for all recruitment processes, at least one
candidate of the underrepresented gender is included on the short list for
key management positions.

As part of our HR strategy to boost diversity, we also aim to promote
nnuks as an employer for employees with disabilities. For example, jobs
advertised by SLV Germany are also published in the job board of the
responsible employment agency and are therefore actively promoted to
people with disabilities or with difficulties to be placed.

Many opportunities are offered to people with disabilities. The necessary
equipment in their workplace will be adapted to their (physical) limitations
as best as possible. In addition, we greatly emphasize the importance of
including people with physical or mental disabilities on equal terms in our
work processes. The group also intends to employ a greater proportion
of people with disabilities in the foreseeable future. Our goal for 2023 is
to reach a share of 5 % of disabled employees.

To ensure that diversity and inclusion is respected throughout all our offices,
nnuks developed a Code of Conduct in 2018 that provides guidance for
open and respectful conduct for all nnuks employees. In 2020, we also published
our Anti-Discrimination Policy. This policy outlines a clear procedure to
support any employees that experience harassment or discrimination in
the workplace. To ensure ease of reporting, any incidents can be reported
anonymously via email to an assigned officer. There were no discrimination
cases observed or registered within nnuks during the reporting period.



At nnuks, we know that language has a great influence on people‘s thinking
and perception. For us, inclusive and fair communication makes a difference
and it is important to make diversity visible in words and images. It reflects
the reality of life for all people and at the same time offers opportunities for
identification. Used intentionally, communication can overcome stereotypes
and actively combat exclusion.

To take advantage of the power of positive communication, we internally
published a guideline for gender inclusive and appropriate language
in 2021. The document provides guidance, practical tips and recommended
actions for daily communication in the company. In addition to examples
of gender-appropriate language and image design, the guide also includes
arguments, benefits, and references to scientific studies.

Experience shows that the active use of gender-inclusive and gender-
appropriate language promotes acceptance of diversity. Studies also show
that this leads to greater commitment and more sustainable performance in the
long term. Based on these findings, inclusive language and communication
will remain a piece of our strategy to promote diversity and equality.



At nnuks, our HR mission is to partner with the various HR departments
across our group to provide services that add true value.

We organize bi-monthly best practice calls with all HR professionals of
our subsidiaries to discuss relevant topics and join forces to establish
and maintain a quality framework of HR services, processes and policies
across the group. We also share an HR authorization matrix to ensure clear
processes are followed regarding recruiting, compensation and benefits
schemes.

In 2021 we implemented a key performance indicator dashboard for HR that
centralizes the most important indicators at a group level. This increases
transparency and allows us to monitor the impact of our initiatives.

nnuks is committed to providing a safe and healthy work environment for
its employees and those impacted by its operations and understands the
importance of this for both employees and other stakeholders. Building
on our four values of respect, responsibility, reliability, and passion, we are
committed to proactive health and safety management to ensure continuous
improvement and performance development.

For example, throughout the COVID-19 pandemic, we have regularly
communicated all updated health and safety measures to all employees.
Employees that could work from home were provided with necessary
material and equipment. In addition, even during the period when some
employees were not working full time due to the pandemic in 2021, wages
and salaries were still paid at 100 %.

More broadly, we annually monitor key performance indicators such as
the number of safety officers, fire protection assistants or first aid personnel
at the group level. Furthermore, we track work accidents and make sure
to continuously improve through preventive measures. No fatal accidents
occurred in 2021.

Our new Group Health & Safety Policy was drafted and discussed with
management in 2021 and will be rolled out in 2022. It provides a global
framework for relevant health and safety requirements and responsibilities
across the group. The document covers key requirements and precautions
to ensure that incidents and injuries can be prevented.

Employees also have access to basic health and safety trainings via our
learning platform. In 2021, 379 employees participated in at least one
health and safety training. Our goal for 2023 is to make sure that every
employee participates in at least one training.
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Goals
reached

2020 - 2021

83 %

Group Engagement
Survey Participation
Rate in 2020
(86 % in 2021)

100 %

Compliance and
Anti-Corruption training
of Sales Force and
Management
at BU SLV

S-15%
ESG Goals in

remuneration of
management

30 %

Women in
management

Diversity &
Inclusion training
for all employees

S %
Employees with
disabilities

GCoals

(till 2023)

4.00

Increase
engagement mean
(currently at 3.82)

12 h

Increase number
of training hours
per employee
(currently at 9.8)
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GENERAL DISCLOSURE

CLIMATE CHANGE:

Responsible consumption of Energy

GRI Standard Indicator Content Paoges Comments
101-1 Name of the Organisation 8
102-2 Activities, brands,. 8-11
products and services
102-3 Location of headquarters 8
102-4 Location of operations 8
102-5 Ownership and legal form 8
102-6 Markets served 8-11
GRI 102:
Operational 102-7 Scale of the organisation 8, 84
Profile '
102-8 Information on employees 84
and other workers
102-12 External initiatives 49-51 UN Global Compact
Since September 2019, nnuks
has been a member of industrial
102-13 Membership of Associations association ZVEI (German
Electrical and Electronic
Manufacturers® Association).
GRI102: Strategy  102-14  Statement from 4-5
senior decision-maker
GRI 102- 102-43 Qﬁggzzﬁ:]etnc; stakeholder 25-55,
Stakeholder
engagement 102-44 Key topics and concerns raised 25_55’
102-50 Reporting Period 2020, 2021
102-51 Date of most recent report 04.06.2020
102-52 Reporting cycle Biennial reporting cycle
102-53 Contac_:t point for questions 102
GRI 102: regarding the report
Reporting Practice . o The report was prepared in
Claims of reporting in .
102-54 . accordance with the GRI
accordance with GRI Standards . B
Standards Option ,,Core”.
102-55 GRI Content Index 90-97
102-56 External Assurance The report has not been

externally audited.

GRI Standard Indicator Content Pages Comments
103-1 Explanathn of the material 19-23
topic and its Boundary
GRIT0s: The management approach
Management 103-2 . 9 bp 19-27
and its components
Approach
103-3 Evaluation of the 19-23
management approach
) Energy consumption within
GRI 302: 021 the organisation 99
Energy
302-3 Energy Intensity 99
305-1 Direct (Scope 1) GHG emissions 24
305-2 ET_'eCragy |r!d|r.ect (Scope 2) o4
GRI 305: emissions
Emissions P
305-3 Other mc!we.ct (Scope 3) o4
GHG emissions
305-4 GHG emissions intensity 24
CIRCULAR ECONOMY:
Focus on LED-technology & energy efficiency
GRI Standard Indicator Content Paoges Comments
Explanation of the material
1031 topic and its Boundary 92
GRITos: The management approach
Management 103-2 . 9 PP 32, 44
and its components
Approach
103-3 Evaluation of the 30

management approach



Focus on ressource efficiency

SOCIAL RESPONSIBILITY :
Ethical and moral guidelines

GRI Standard Indicator Content Pages Comments
103-1 Explanathn of the material 31.32
topic and its Boundary
GRI 103:
Management 103-2 The management approach 31, 32,
and its components 45
Approach
103-3 Evaluation of the 31, 32
management approach
Monitoring of waste amount
GRI Standard Indicator Content Pages Comments
Explanation of the material
1031 topic and its Boundary 4
GRI0s: The management approach
Management 103-2 . 9 PP 41
and its components
Approach
103-3 Evaluation of the 41
management approach
306-3 Waste generated 42
GRI 306: Waste
306-5 Waste directed to disposal 42
Responsible consumption of water
GRI Standard Indicator Content Paoges Comments
Interactions with water Water ressources and
GRI 303: 303-1 hared effluents are monitored
Water and a5 @ shared resonree within ESG-Audits.
Effluents
303-5 Water consumption 42

corruption and actions taken

GRI Standard Indicator Content Pages Comments
Explanation of the material
1051 topic and its Boundary o7
GRIT0s: The management approach
Management 103-2 . 9 bp 57
and its components
Approach
103-3 Evaluation of the 57
management approach
GRI 206: Legal actions for anti-
Anti-competitive 206-1 competitive behavior, anti-trust, 57
Behaviour and monopoly practices
Active fight against corruption
GRI Standard Indicator Content Paoges Comments
Explanation of the material
10571 topic and its Boundary o7
GRIT0s: The management approach
Management 103-2 . 9 bp 57
and its components
Approach
103-3 Evaluation of the 57
management approach
Communication and training
205-2 about anti-corruption policies 86
GRI 205: and procedures
Anti-corruption Confirmed incidents of There were no incidents of
205-3 corruption in the reporting

period.



Compliance with national and
international laws and guidelines

Environmental concerns

GRI Standard Indicator Content Paoges Comments
Explanation of the material
10571 topic and its Boundary o7
GRIios: The management approach
Management 103-2 . 9 PP 57, 69
and its components
Approach
103-3 Evaluation of the 57
management approach
GRI 307: Non-compliance with There have been no V|ola.1t|ons
. . of environmental protection
Environmental 307-1 environmental . .
. . laws and regulations in the
Compliance laws and regulations . .
reporting period.
There have been no incidents
GRI 419: Non-compliance with laws of non-complaince with laws
Socioeconomic 419-1 and regulations in the social and regulations in the social
Compliance and economic area and economic area in the

Prevention of child and forced labour
in the supply chain

reporting period.

GRI Standard Indicator Content Paoges Comments
103-1 Explanation of the material 57, 61,
topic and its Boundary 62
GRITOS: The management approach 57, 61,
Management 103-2 .
and its components 62, 69
Approach
Evaluation of the 57, 61,
103-3
management approach 62
) Operations and suppliers
GR.I 408: 205-1 at significant risk for incidents 62
Child labour .
of child labor
S:::ngg(;r Operations and suppliers at
409-1 significant risk for incidents of 62
Compulsory

Labor

forced or compulsory labor

GRI Standard Indicator Content Pages Comments
Explanation of the material
1051 topic and its Boundary oo
GRIT0s: The management approach
Management 103-2 . 9 PP 65, 69
and its components
Approach
103-3 Evaluation of the 65
management approach
GHl 3(.)8: New suppliers that 100 % of new Suppliers
Supplier . .
. 308-1 were screened using were screened in the
Environmental : o . .
environmental criteria reporting period.
Assessment
PEOPLE AGENDA:
Health and Safety
GRI Standard Indicator Content Paoges Comments
GRI Standard Indicator Content Pages Comments
Explanation of the material
1031 topic and its Boundary 83
GRIT0s: The management approach
Management 103-2 . 9 bp 83
and its components
Approach
103-3 Evaluation of the 83
management approach
GRI 4083:
Occupational 403-9 Work-related injuries 84

Health and Safety



Developing People

Good work-life balance

GRI Standard Indicator Content Paoges Comments
Explanation of the material
10571 topic and its Boundary 7
GHITOS: The management approach
Management 103-2 . 9 PP 77,87
and its components
Approach
103-3 Evaluation of the 27
management approach
GHI404: Average hours of trainin
Training and 404-1 A 84
Education peryearp ploy
Protection against discrimination of any kind
GRI Standard Indicator Content Paoges Comments
103-1 Explanaho_n of the material 78.79
topic and its Boundary
GHITOS: The management approach
Management 103-2 manag PP 78, 79
and its components
Approach
103-3 Evaluation of the 78. 79
management approach
GRI 406: Incidents of discrimination There are no known cases
Non- 406-1 of discrimination within the

discrimination

and corrective actions taken

reporting period.

GRI Standard Indicator Content Pages Comments
Explanation of the material
1051 topic and its Boundary 83
GRIT0s: The management approach
Management 103-2 . 9 bp 83
and its components
Approach
103-3 Evaluation of the 83
management approach
G40t 401-3 Parental leave 98
Employment
Secure employment
GRI Standard Indicator Content Paoges Comments
Explanation of the material
1031 topic and its Boundary s
GRIT0s: The management approach
Management 103-2 . 9 PP 73
and its components
Approach
103-3 Evaluation of the 73
management approach
GRI 401: New employee hires
401-1 98
Employment and employee turnover



ADDITIONAL KPIs

Human Resources

2020 2021
Employees on parental leave (Headcount)
Male 7 6
Female 14 14
Total 21 20
Employee return (Headcount)
Male 6 5
Female 6 6
Total 12 11
Newly hired employees (Headcount)
Male 46 66
Female 27 57
Total 73 123
Employee Turnover (Headcount)
Male 21 42
Female 18 44
Total 39 86

Energy

2020 2021
Energy Consumption [CJ]
Renewable Electricity purchased 867.6 3,673.9
Non-Renewable Electricity purchased 4,698.9 1,589.2
Total Electricity purchased 5,566.5 5,263.1
Renewable Electricity produced 374.0 288.8
Non-Renewable Electricity produced 732.0 648.0
Total Electricity produced 1,106.0 936.8
Total Electricity sold 189.7 177.8
Total Electricity Consumption 6,482.8 6,022.1
Diesel Consumption 5,320.3 5,019.1
Gasoline Consumption 1,589.5 2,166.5
Natural Gas Consumption® 15,052.9 16,272.6
Total Fuel Consumption 21,962.7 23,458.1
Total Energy Consumption 27,713.5 28,832.2
Energy Intensity (GJ per million EUR sales) 128.4 120.6

*Natural Gas used for heating and electricity production
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